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PROPOSED COURSE STRUCTURE BBA 3 Years (Annual System)

J}'\ . E\'D\QB

(For Regular Students)
BBA First Year
Group Paper Number and Name Theory | Internal Total
Marks | Assessment | Marks
Marks
Group 1 Paper I Principles of Management 40 20 100
Paper Il Communication Skills 40
Group 11 Paper III Micro Economics 40
Paper IV Business Statistics 40 20 100
Group 111 Paper V Financial Accounting 40
Paper VI Business Mathematics 40 20 100
BBA Second Year
Group IV Paper VII Marketing Management 40
Paper VIII Marketing Research 40 20 100
Group V Paper IX Financial Management 40
Paper X Project Management 40 20 100
Group VI Paper XI Human Research Management 40
Paper XII Organizational Behaviour 40 20 100
BBA Third Year
Group VII | Paper XIII Entrepreneurial Development 40
Paper XIV Management Information System 40 20 100
Group VIII | Paper XV Business Environment 40
Paper XVI Business Law 40 20 100
Group IX Electives
Elective A : Marketing
Paper XVII Consumer Behaviour
Paper XVIII Advertising Management & Sales Promotion
Or
Elective B : Finance
Paper XVII Working Capital Management 40
Paper XVIII Corporate Taxation 40 20 100
Or
Elective C : HRM
Paper XVII Human Resources Development
Paper XVIII Wages and Salary Administration
(The Student is required to select any one elective
from elective A, B and C.)
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PROPOSED COURSE STRUCTURE BBA 3 Years (Annual System)

(For Private Students)

BBA First Year
Group Paper Number and Name Theory | Total
Marks | Marks
Group 1 Paper I Principles of Management 50 100
Paper Il Communication Skills 50
Group 11 Paper Il Micro Economics 50 100
Paper IV Business Statistics 50
Group 111 Paper V Financial Accounting 50 100
Paper VI Business Mathematics 50
BBA Second Year
Group 1V Paper VII Marketing Management 50 100
Paper VIII Marketing Research 50
Group V Paper IX Financial Management 50 100
Paper X Project Management 50
Group VI Paper XI Human Research Management 50 100
Paper XII Organzational Behaviour 50
BBA Third Year
Group VII | Paper XIII Entrepreneurial Development 50 100
Paper XIV Management Information System 50
Group VIII | Paper XV Business Environment 50 100
Paper XVI Business Law 50
Group IX Electives
Elective A : Marketing
Paper XVII Consumer Behaviour
Paper XVIII Advertising Management & Sales Promotion
Or
Elective B : Finance
Paper XVII Working Capital Management
Paper XVIII Corporate Taxation ' 50 100
Or 50
Elective C: HRM
Paper XVII Human Resources Development
Paper XVIII Wages and Salary Administration
(The Student is required to select any one elective
from elective A, B and C.)
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SYLLABUS /arearssa
BBA First Year /dt&tu. geer af

Group / JHg 1

Paper 4¢a U 1 PRINCIPLES OF MANAGEMENT wauaser fyeia

UNIT - I Definition and Meaning of Management, Functions and Responsibilities of
Management, Role of manager, Principles of Management. School & Thoughts of
Management, Functional Areas of Management,: Production & Operations
management, HRM, Financial Management & Marketing Manage ment.

USEr, AT JAATere gaere, A yaee aar v gdee |

UNIT - II Planning: Process, types and Significance, Planning vs Forecasting,
Objective, strategies and Policies, MBO. Decision making: Process & Significance.

fereerer - oftean, meR I He@, Frioe wae galgeme, 3w, welfy we
Siiferri, 3qeerdt gRT wder, forofa i vd #ea |

UNIT~III  Organizing : Nature and Purpose of organizing. Importance and process
of Organising. Departmentation. Organisational structures and design : types and
relevance. Line and Staff relationship.

Folesd : Upfl U 329w, Toloel &l Uik U e, TIHRiIBvI, ForeaTeNs o
Td A, UPHR U UIHAaIbdl, T Ud b Hae |

UNIT -1V Direction : Principles & Techniques, Motivation : Types & Significance,
Maslow's Need Hierchy, Theory X & Y of Motivation. Leadership: Styles and

Importance.
%I'g:)]a:ﬁ'-r@lc_rr@éﬂifﬁﬂiﬁ, SMBTROT : PR Ud He™, ARG @ IIABAT
Agel, MR X vd Y Riged, agq ;. Al vd wEa

UNIT~V  Controlling : The system and process of controlling, Control techniques.
Co-ordination: Meaning, Principles and importance. External and Internal Co-
ordination. An overview of Strategic Management, SWOT Analysis & BCG Matrix.
Strategic Alternative - Choice & Evaluation.

o ufar vl yomelt, feremior deelis, wereee a1 Riged Ud wie@, aidle
U9 Ed AHAaTe, s W B uRgew, SWOT g @ BCG =g,
oI faed o9 Ud Jeaie |

SUGGESTED READINGS/IEef afer:
. Koontz D and Welhrich : Manage ment, International Student Edition, Tokyo 1980.
. R.D. Agrawal: Organisation & Management MC Graw Hill, New Delhi 1982.
Newman and Warran: The Process of Management: Concepts, Behaviour and
Practices, PHL

) S. M. Shukla: Principles of Manage ment, Sahitya Bhawan, Agra (UP) MV

=1 | Dw@/m
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Group/H3g 1
Paper/I9siqsl I COMMUNICATION SKILLS/ JUSor @Yerer

UNIT-1 Definition and Process Of Communication. Essentials Of Effective
Communication. Barrers to Communication. Role Of Communication In
Organizational Effectiveness

TUwer B URHIET Ud ufcbar, waraenell AYWor @t Sferardiar, dUwor @ ey,
UATIYYl FoTeel 3 HUWOT i a3feHenT |
UNIT- 11 Public Speech — Com Position, Principles, Speech Delivering Skills.

Group Discussion Do’s and Don’ts of GD’s Communication in Committees, Seminars
And Conference )
Ardeiferes ool Feaer Rigied wd swer dietd, Fag uRTat: @@ &Y, ®I o &Y

UNIT-1II Non Verbal Communication: Meaning, types and Importance. Listening:
Difference between Listening and Hearing.

3ienfsges AUWOT: 31, UbR U4 Aecd, Pela: Jerell Ud Jeldl &t AT F 3R |
UNIT- 1V Drafting of Notices, Agendas, Minutes, Job Application Letters
Preparation of Curricular Vitae

Il BT IcTEE, BRI, BRiad FaRvr, smdes ux vd aRiEer
UNIT- V Business  Correspondence  Essentials Of  Effective  Business
Correspondence. Structure of Business Letter Types of Business Letter — Enquiry

Reply Orders Complaints Circular Letter

ARG TAER & YBR: Yaas, ufasar ey Rera o vd uRkud |

SUGGESTED READINGS/SHeaf Ter:

¢ Rao N.and Das R. P., Communication Skills, Himalaya Publishing House, Mumbai
e Mehta D. & Mehta N. K. , A Handbook of Communication Skills Practices, Radha

Pub., New Delhi .
¢ Sinha K K., Business Communication, Galgotia Publishing House, New Delhi
. Mur%ly A. & Peck Charles E. , Effective Business Communication, Tata McGraw Hill,

New Delhi
! ?/L D“’“«%{fw' 7
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Group/Addg 11
Paper/geaiysl III MICRO ECONOMICS/ F§H 3refeTE
UNIT -1 Introduction to economics. Definitions of economics, Nature and Scope of

Economics, Significance and Evolution of Micro Economics. Functions of Managerial
Economist.

e @ uRaw, e @ ufieig, sidenss @ Wl vd &, e aredensH
B PP [APA Ud Ae, YoudS 3rferey & @t

UNIT-II  Concept and Law of Demand, Law of Supply, Concept of Market
Equilibrium, Elasticity of Demand. Demand Determinants.

For & R @ srEmen off @1 A, Ruver JAgee @ sm@emen,dwr S d,
For @ foreles aq |

UNIT -III Utility Analysis, Marginal Concept of Utility, Indifference curve
Analysis: Assumptions, Properties of Indifference curve, Theory of Consumer Surplus.

3udrar Recwur, Heid IuAPar @ 3@uURen, deRidl d%  fALNUl, AN,
derdl a6 @ fadwdaiy, 3usiiaar @ IId & e

UNIT -IV  Elements of Cost. Factors of Production: Theory of Rent, Theory of
Interest, Theories of Profit.

ARId & dd, 39Rd & dd, domE/feI & Riged, &ot & Riged, e &
Rigre

UNIT-V  National Income: FEstimates and Analysis (GNP,NNP,GDP,HDI),
Methods of Measurement of National Income. Types of Market Structure. Perfect vs
Imperfect Market. Trade Cycles.

TR 3 3l Ud faeemer (GNP,NNP,GDP,HDI), SoTR el & UBR, ot
Sl Yl IR, @MUR 96 | |

SUGGESTED READINGS/AeH Tel:

) Sinha V. C., Principles of Economics, Sahitya Bhawan Publication, Agra
. Adhikary, M., Business Economics, Excel Books, New Delhi,
. Chopra, O P, Managerial Economics, New Dethi, TMH, 1985.
° Koutsoyiannis, A., Modern Micro Economics, ¢ Millian, New Y(:'l;((\-/
el T OvEaR
/ @
O;/%I\ﬁ es}\o\o\%’_g




roup/ g 11
Paper/desqs IV  BUSINESS STATISTICS / aqie Hifeme!

UNIT -1 Meaning and Definition of statistics, Statistical Investigations, Laws of
Statistics, Scope of statistics, Limitations of Statistics.

Tt o1 onf Td ufeuTeT, Wiere g SRR, ST & oW, wiferet & &, it
&1 JHg

UNIT- II  Collection of Data, Presentation of Data, Frequency distribution, Primary
and Secondary data.

Trh! BT GUGUI, GHP! BT TR, IRERAT fIavur, wrufee d fedia Ive
UNIT -III Measures of Central Tendencies: Mean, Median, Mode, Geometric mean,
Harmonic Mean.

FdIg gl & A, M AEeT IR dga, U] HIH, SIS T

UNIT -1V Measure of Variation: Standard Deviation, Mean Deviation and
Skewness, Time Series Analysis.

faraer H7g T e, wen e ud fawwan, wwa siwrer faveyor |

UNIT -V Correlation & Regression analysis. Karl Pearson’s co-efficient of
correlation & Regression. Lines of Regression. Spearman's rank correlation. Index
numbers.

TEYEY Td T fIgeivun el Oad T geday U SRITaTH 0T, FRTOTHT

P IER, TRRAT &1 HHIGAl Ty, aBid |
SUGGESTED READINGS/ ¥e¥ Uy :

. D.N. Flhance: Fundamental of Statistics, Kitab Mahal, Allahabad
) Gupta, S.P.: Business Statistics, Sultan Chand and Sons, New Delhi.

”jl‘jﬂﬂ' 1

oﬂelﬂ%\S
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Group &eg 1
Paper/deaiqs V FINANCIAL ACCOUNTING/ fa<ita d@isd

UNIT- 1 Accounting and its place in business and relations hip with other financial
areas, Double entry system. Book Keeping- Meaning, Advantages, Concepts and
Conventions, Management Accounting - Cocept, Need, Importance & Scope.

TR H ARG BT YD1 Td 3 &3 F ey SIexT oraT WMl ol qeaurer 3 aTH
JAYRUN T WY, YT B oAb — IIGEIROTT, AL HT, A< Ud & |
UNIT- 11 Type of books of accounts and their Preparation. Journal, Ledger, Trial
balance, Depreciation.

AW [h! & UHR Td IR Uoll W1l da) ,deae, g
UNIT- 1 Preparation of Final Account: Trading Account, Profit & Loss Account,
Balance Sheet.

sifem @a @1 fmfor: SR @, Ay g1 @, fag

UNIT-IV Cost Accounting: Records and Processes, Bank Reconciliation State ment,
Royalty Accounts, Accounting record in the book of lease & landlord (when royalty is
less than & more than minimum rent).

ST SETh: oIl Ua ufear, ¥ wmnem fdarur sfUaR Yoo @, Ugl ardl
UETYRS B TEie! 7 ufafyal (Ge ifUeR Yo graad feae § &9 a1 et €

UNIT- V Hire Purchase Accounts: Accounting record in the book of purchasee and
vendor. Budget and Budgetory Control.

T o0 O T3ohal T Sl &) Al | AT, Ioic Ud goledl =T |

SUGGESTED READINGS/I<af Ter:

. Grewal, T.S. , Double Entry Book Keeping Accountancy Principles, Sultanchand & Sons,
New Delhi
. Gupta, R L. Advanced Accounting, Sultanchand & Sons New Delhi
. Anthony R N and Reece, J S , Accounting Principles, 6 ed., Homewood Hlinois, Richard D
Irwin,
W/fﬂr‘@g % ’ L‘ 5“%/7 ]
ISTIE 1% L\l



Group/Fag 1l
Paper/§eaqs VI BUSINESS MATHEMATICS / eaTaiics aftra

UNIT- 1 Introduction to Sets. Forms and Types of set. Venn Diagram. Basic Operations
on Set. Union and Intersection of Set. Demorgan’s Law for two sets.

UNIT- 11 Linear Equations in Two variable. Solution of Linear Equation. Linear
Equalities. Solution Set for equalities. Graphical Solution. Quadratic Equations. Root

and Coefficient of Quadratic Equations. Relation between Root and Coefficient.
Introduction to Linear Programming. Formulation and Graphical Method.

A T w Y wHew, W FHeRv @ eo,dedba &d, gEa AHDBIT B
Rseres fafer

UNIT- 11 Determinants and Matrices, Matrix- Definition. Types. Basic Operation
on Martices. Transpose of Matrix. Determinants. Minors and Co factor. Adjoint and
Inverse of Martix.

ARG VT EE-3NRE IR, TR Ud NI B IR &, 3 B Ui,
ARMTD, IUARNG Td JEWS, Usedigee Ud Jahalvl 3T |

UNIT IV Limits, Continuity and Logarithm, Differential Calculus: Differentiations
of Algebraic. Exponential and Logarithmic Function (Introductory), Logarithm-Use of
logarithmic formulae.

from, Rravar ©TE AQORs, 3Ahd  BORLHG U4 AOIURe  Wetel, URdei-
SOOI, I AT BT WA |

UNIT- V Calculus Integral Calculus: Standard formulas on Algebraic. Exponential
and Logarithmic integral. Definite and indefinite integral (Introductory). Maxima and
minima Functions.

AAGAA-AolE e, Y51 U Ud Agors, difdren, fefda aifdes wd
sffadmie aifdes (GRwE) wgaaR vd aiitpas thefel

SUGGESTED READINGS/Hg#f aer:

[ V. Sundaresan and S.B. Jeysoelan: An Introduction to Business Mathematics, S.Chand & Co.
Pvt. Ltd, New Delhi.

. M. Raghavanchari: Mathematics for Management - An Introduction. Tata McGraw Hill
Publishing company Ltd. New Delhi.

] S.M. Shukla, Business Mathematics, Sahitya Bhawan,

Agra M
Dt % e

aid ESTS SRS
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SYLLABUS/UTGAHHA
BBA Second Year/ &t &t.u. fadfi™ aof

Group/ g IV
Paper/gesias VII MARKETING MANAGEMENT/ fauur sy

Unit - I Nature and scope of marketing, Selling Vs Marketing, basic concepts and
approaches. Marketing management philosophies. Concept of Holistic Marketing.

fuvH @t U Td & g s fuvH o9 ey td uge fRuue vdy wib, wHy

fAUuTe @7 IR |

Unit - I Market segmentation, Marketing Mix, Marketing Environment,
Marketing System, Marketing research.

TR faufaae=u fague frsor fauur ardaraRor fague gome! fagur e

Unit - III Product Strategy. Product Classification & Product mix, branding and
packaging decision, Integrated Marketing Communication. Promotion mix:
Advertising, Publicity, Selling, Sales Promotion and Public Relations

Sedre YU, Iare FifeRon vd Iare fHor sifE vd Gesfsi fAofy, veragd fauor
AR gae= oo fagmus vaR fawa faswa dad+ td die ddy

Unit- IV Pricing decision, methods of setting prices, pricing strategies product
promotion. Consumer Behaviour and Decision Making.

g fofo e FuRor 3 faftal e fufor g @1 Sare HaeH SuHied sragR Td
faufgs

Unit- V Channel of distribution, Factors affecting choice of channel , Types of
intermediaries and their roles. Types of Retailing. Retail Manegement, Internet
marketing, Service & Non-profit Marketing.

faaRu aifgert aifgeT et & gHIfad HA aTe 9 TR & UHR Td It HfHsT
G R F PR, YaxT ATIR e, Fexe fauor, a1 iy gd IR aHeR]
fauor |

SUGGESTED READINGS/Je# Iel:

e Philip Kotler, Principles of Marketing, Prentice Hall of India.
e William J. Stanton, Fundamentals of Marketing, Mc Graw, New Delhi.
e V.S.Ramaswami & S.Namakumari -Marketing Management,TMH, Publication Fifth Edition,

fathody al

6%/ %) oz \ob =%
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roup/HHg IV
Paper/§estas VIII: MARKETING RESEARCH/fIQoTe oiter

UNIT- 1 Problem formulation and statement of research, Research process,
research design — exploratory research, descriptive research and experimental research
designs. Decision Theory and decision Tree.

FaEn frewr vl o RErer, e ufbar, sepie sfieeu, WeraRm o,
TUicH® ol d WelioTeRes Sriene aifdped, R Rigia ud Rl gar)

UNIT- II Methods of data collection — observational and survey methods.
Questionnaire Design attitude measurement techniques.

JHE Aperl B fe-sEceee vd Aot Rt weemach wuwmn, wegfa
rger faferm)

UNIT-III  Administration of surveys, sample design, selecting an appropriate
statistical technique. Tabulation and analysis of data, scaling techniques. Hypothesis
Testing: Chi — square, t test & ANOVA.

Adeor yemAe, wreel aifdbeu, WA FARAT aBNd @B THE JARUNEE T4
3iicpet 1 faecmor, R dmdid, uRecgar Tder: FE-IEaER, & wHewr wa
fareetar &1 fagemor)

UNIT- IV Concept and Objectives of Marketing research. Advantages and
limitations of Marketing Research. Problems and precautions in Marketing research.
Analysing Competition and Consumer Markets.

fauuer ofer @ smemwr T 3Rem, Rwe sy @ o wd <femu, Ruve &
AAFC Ud Arqenterd], ufa=iforar vd sushiern ameme &1 Rredwor |

UNIT-V Types of Marketing Research: Consumer Research, product research,
sales research and advertising research. Various Issue involved and ethics in marketing
research.

fuvre ofter & R : JushieR o, Iaue owr, R oMy wd Reue 9w, Ko
ey 3 enfda B ey fafiesr fge wd Sfy e

SUGGESTED READINGS/Jgsf Ter:

Kothari, C R, Research Methodology, Kalyani Publications, New Delhi
Fowler, Floyd J Jr, Survey Methods, Sage Pub, New Delhi

Malhotra NC, Marketing Research, Pearson, New Delhi

G.C. Berry, Marketing Research, TMH, New Delhi

WVWL@ S [””’7
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roup/qd{g V
Paper/Ieaqa IX : FINANCIAL MANAGEMENT/ faafier uges

UNIT- 1 Finance function and its objectives, tools for financial analysis,
capitalization, over capitalization analysis, under capitalization, Conce pt of Value and
Return.

It @& vd 593 3qew, Rl faowor & awelid, yofidevr, aifegshaor
faecmur, 3reu Yohawvr, HeT Ud Ui @t 3aeRom |

UNIT- 11 Ratio analysis, funds flow and cash flow analysis, Meaning
Interpretations of Ratios, classification of ratio.

3euid faeciver, BN waE T Ibs UdE fdecmur, sruial @ 3 Td e,
3iguTal &1 FoficsoT |

UNIT- 111 Working capital management, capital structure, source of capital, Cost of
capital, financial and operating leverage, optimum capital structure, Theories of capital
structure, Factors influencing capital structure., Classification of Working Capital.,
Adequate factor determining the working Capital. requirement management of
working capital.

Frfied Uolt waerd, ol dgen, Uol & Ja, Yol @t oo, o vd oRaree
3ciiclel, 3igdmeiad Yoil ofar, Wit dar & Rigred, yol &@nm & muldd e are
ad, i it & gofferu, srRRfa doit @t smasgwar @& ferrfor wear arer
UHH dd, GRefid ol & ueere |

UNIT- IV Capital budgeting, methods of investments evaluation, payback period
and accounting rate of return, discounted cash flow method and internal rate of return.
Introduction to Investment : CAPM, APT Models & Derivatives.

Herde? Jps ydie faftrn wad analR® v @), e &1 uRaw : CAPM, APT
Afsed Ud Sedfesd |
UNIT-V Capital structure decision of the firm, Shareholder Value Creation,

dividend payment and valuation of Firms dividend policy of the firm, Determinants of
dividend policy & Types of dividend policy, Hire purchase and Venture Capital.

BH B far ioh & foofw, sivane I Joe, BH @ HeAiGd TI clHie
qoTae, W @t eerier ffey, @mwier i @ TraRe ud amener AT B UeR, T
HTST wd 3TA Yot |

SUGGESTED READINGSRiTs Fer:

e Van Horne, James C : Financial Decision making, Prentice Hall, New Delhi

e Bhalla V.K : Financial Management and Policy, Anmol Pub., New Delhi
M vai”‘a g/%, 4/6”5 ’ ]
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Group/Tag V
Paper/Iesiq X : PROJECT MANAGEMENT/ Uf¥=iere waersT

UNIT- 1 Generation and Screening of Project idea; Capital Expenditure;
Importance & Difficulties. :

UNIT- 11 Market demand & situational analysis; technical analysis; analysis of
project risk; social cost benefit analysis.

IR HEl Td Reafioien fecmwr, aweiad feowor, Sfss & Reewor, Feims
aera e R |

UNIT- 111 Multiple projects & constraints; Network Techniques for Project
management, Project Review & Administrative Aspects.

UTADBIT el |

UNIT- IV Project Financing in India; problem of time & cost overrun in public
sector enterprises in India.

wRa A oA fUa @A, 9Rd F IdeRe & B IuPET I THT TS @R
T B TFHRT |

UNIT- V Assessment of tax burden of various projects, making comparative
analysis; Environmental appraisal of projects- Financial & Technical Environment.

fafdreer ufdicemslt & @ oR @ fwkv, geemere Redwur, uREeEnst @
YR Icicpe- el Ud aebeltest qaitaor

SUGGESTED READINGSRigsf afer:

e Chandra, Prasanna, Projects: Preparation, Appraisal, Budgeting & Implementation.
® Ahuja, G. K& Gupta, Ravi, Systematic Approach to Income Tax, Allahabad, BharatLaw House,
1997.3.Bhalla V. K. Modern Working Capital Management, New Delhi, Anmol, 1997.

| , A
{%ﬁ @I;D“%%f/“
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Group/H#Hg VI
Paper/q9sTq XI : HUMAN RESOURCE MANAGEMENT/ ATaqd SH T Udels

UNIT-1 Concept and functions of Human Resource Management, Structure &
Role of Personnel management in an Organisation, imple mentation of Personnel policy,
The Future Challenges of HRM, International HRM.

A HA WEeel B I@UROT ud o, Ao A wifde weud & s od
Homen, Tide sifa & foueaa, e dEE wuwr @ afrer @ gefeet,
ST ATerq AT Yaere |

UNIT- 11 Strategic Management of Human Resource, Staffing Policy and process;

Management Planning, Job Analysis, Job description, Job Specification, recruitme nt,
Selection, Induction, Placement, Promotion and Transfer.

GG IHGT BN JENAE Ude], THBT M U Ui, udew PR R
fremor o o oRf AR, oft o=, wader, wnUer, ety ©d
TATATR0T |

UNIT- 111 Manpower Training & Development. Employment training and
Development, Employee Training, performance Appraisal and Potential Appraisal.
Employee Moral and Productivity.

HCATHA Ud BIAGTHAT AATBel, B HAlac UG IeITEHT |
UNIT- IV Wage & Salary Administration, Job Evaluation & designing, Salary
Structure. Compensation Management and Benefits.

AT

UNIT- V Management of Organisational Climate & Industrial Relations,
Industrial disputes and participative Management, Grievance Vs Dispute Grievance
Handling Procedure, Disciplinary Action, Conflict Management and Negotiation.

HoreaTcHes dIdaRYT Yaeer Td e Jdy, Aeifre Rare vd FzaPar W,
IS

SUGGESTED READINGS/Acsf afer:

¢ Rustoms Daver, Personnel Management & Industrial Relations, Vani Books, New Delhi
e Edwin Philip, Principles of Personnel Management, McGraw Hill, New Delhi
¢ C. B. Mammoria, Personnel Management, Tata McGraw Hill, New Delhi

. B
e e

i



Group/J &g VI
Paper/geaiasl XII : ORGANISATIONAL BEHAVIOUR/ T IGATHD AR
Unit- I Concept of Organisational Behaviour, Contributing Disciplines to

organisational Behaviour; Background/Historical perspective and Framework of OB.

JoToacH® gk @ 3AURYN, IGAlHS <IaeR BT SPllcHD ARIGE, JoTGATEHD
wraEr Bt Teoyfi Ofeiye uRle vd Hu |
Unit- 11 Individual Behaviour, Personality Perception- Perceptual selectivity,

Perceptual organisation, Social Perception and Impression management, Attitudes and
Values, Learning and Re- inforcement.

Sf¥erd F@ER, e RN, JAURUIHS aIUeeHEdl, JqURUEIS  Horsel
ATATOG &IROM U4 WaTTd Uder, Heiigied ud e, HHaem ud Jgofiaseor |

Unit- 111 Leadership- Concept and Theories of leadership. Qualities of a good
leader. Group Dynamics- Group Formation, Nature of groups, Reasons for joining
Groups, Functions of group within organisation.

Aged- SEUROT TE g > Rigied, oS S @ IYUT, Hefg aiferfican, weg oo,
Tl By, Toap 7 ofHe g1 B TN, Horew B siqela W @ B,

Unit- TV Stress Management- Meaning, Cause, Effect and Coping Strategies for
Stress, Work Stress, Organisational Change and Development.

TG Udee- 31 BRULYATT Ud delld A 31 3 WeifcRd, PR deld, Horssied
yf¥ader vd fyerRT |

Unit-V International Dimensions of Organisational Behaviour; Equal
Employment Opportunities, Organisational Culture, Managing Cultural Diversity,
Learning Organisation.

. % . ﬁ . a : . - ﬁ 3
Fizpias fafdaar yawe, siferer JAareer)
SUGGESTED READINGS/Hgaf Ier:

¢ Robbins S.P., Organisational behaviour, 7th ed., New Delhi, PHI, 1996
e Singh Dalip, Emotional intelligence at Work, Response Books, Sage Publications, Delhi, 2001

e Huse, F E and Cunnings, T G, Organisation Development and Change, 3rd edition, New York,

West, 1985

¢ Shekcharan Uma, Oraganisational Behaviour, Text & Cases, New Delhi THM, 1989. M
pegd fendy @// Bl
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SYLLABUS /QTaIs6a
BBA Third Year/dl.dt.u gefrer awf

Group /w9g VII
Paper/ we9 u3 XIII : ENTREPRENEURIAL DEVELOPMENT , Suf¥ar fasm

UNIT — I - Concept and Nature of Entrepreneurship and SSI. Entrepreneurial Trait,
Types and Significance, Role and Importance of entrepreneur in economic growth,
Government’s Policy with regards to SSI and Entreprenuers.

Jafar wd SSI @ 3f@umun Ud wpky, afdar A ueR wd e, anfde faer
F afdar @& Hec vd gy, ARl Ud SSI @ Way H A @) A |

UNIT - II - Entrepreneurial Development programmes in India, History, Support,
Objectives, Stages of Performance, Entrepreneurial Environment, EDP and their
valuation.

aRa & Jafdar R oriea sfem, IF@da 3w fourea @ xR, Safar
TItaeer, Jufdar faert srRiea vd Feardme |

UNIT - III - Entrepreneurial Behavior and entrepreneurial Motivation, Achievement
and Management success. Innovation and Entrepreneur. Entrepreneurial Success in
Rural Areas and Government policies thereof.

I, Iafdar @ amaur &5 F Ahelar Ud AciHa onwe @t <hifaEt|

UNIT — IV - Establishing Entrepreneur System, Search for Business Idea, Sources of
Ideas, Idea Processing, Input requirement.

ufdsar 3ot MaeIHEATT |

UNIT -V

Sources and Criteria of Financing, fixed and Working capital assessment, technical
assistance, Marketing assistance, Sickness of units and Remedial assistance.

focfioer Sd wd @ruevs, @R wd wRifd goft o forifor, amenat AsrmE,
frqurer AewIar, sEgt B FPUAT Ud @@ FHe B U |

SUGGESTED READINGS/Sesf ofer:

e Desai Vasant : Small Scale Industrial & Enterpreneurship, Himalaya Pub.
House, Mumbai

e M.B. Shukla : Entrepreneurship & Small Business Management, Kitab Mahal
Allahabad

e Proceedings of X/XI Biennial Conference Proceedings on Entrepreneurship

Development Book well Publishers, NewDelhiyj/ (> Mme )/Mm
vag \ 2 13
0> /6 ’/r(:
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Group/J&g VII
Paper/ggeiqy XIV : MANAGEMENT INFORMATION SYSTEM/ YSHDIg Il

LI

UNIT- 1
Managerial information system definition basic concepts frame work, major trends in

technology application of information technology, Intformation Theory and Resource
Management, ERP, e-Business & e-Governance.

USYSIG I UMEl: TRHTS, e Sf@eRON, YIT Wit & & H de-ie! Sl 3
T vgR, e Mt U Aaie ee, ERP, S—AST Ud §—3a |

UNIT- 11 Systems approach to MIS, operating elements of MIS. MIS and decision
making, Network and Virtual Organisatios, Knowledge Based Enterprise - Systems &
Processes

ey g Wl # Rigen wirg, yay gEn yoreh & ufvered 9@ ud fufaE, eabs 79
TGS TS, T NIRRT SeH—-TUITell Yd UfeaT |
UNIT-III MIS structures on the basis of management activity and organisational

functions. Synthesis of MIS structure, Types, Flexibility and its evaluation, role of MIS,
at various levels viz operational, planning and control.

e el F SMUR W UeY G YUl giel T 16 S, Yeeehd ga, Homel! idr
YT, YHR, TEATI U9 HeuieH, URareie, i Td Feo & ¥R R uey
LI YOIel! 1 HfFrepT

UNIT-IV Need of information, levels of information handling, characteristics of
information at various control levels advantages of computerization, User Involvement

qa @ A, G YeUA & TR, SR & faftd R & qv @ gE
farRwant STTHRal @ WTEeR |

UNIT- V DSS, Data flow diagram, data dictionary, Data Base Management System
(DBMS), RDBMS and word processing, electronic spread sheet and managerial
application. Use of computer in managerial operations.

DSS, T Yarg X THE B9 81 a9 dawile Rien (DBMS), RDBMS T a8
TR, Se etie Td yeue SN IUeye® i uikere § $Ee & 35 |

SUGGESTED READINGS/Ta Ter:

e Olson Davis, Management Information System TMH New Delhi

e Laudon & Laudon, Manage ment Information System, Pearson Pub. New Delhi

%%)an 18 ,DLB/’\:L 1 g




roup/Fd{g VIII
Paper/yealds XV : BUSINESS ENVIRONMENT / STGH1dd qaiaror

Unit- I Introduction to business environment, classification of business environment,
factors affecting business, Role of environment in business, Strategy to change
environment.

e a0 1 UREy Saauid araraRyl &1 GeIU SAadrd Bl JHIfdd $ ard
I FaGTg H rara’or 31 Yt gRafdd ardeRu St g =

UNIT- II Economic & Political Environment: Economic Policy — Old & New Economic
Policy, Industrial Policy, Role of government in Business, Governme nt-Business
Interface, PDS, LPG and CPA. ‘

anfies Y - 7€ T e enfdfes A, oielfies i coawra & T &t yffier, wmaT —
FaETT Bl Dh, PDS, LPG Ud CPA.

UNIT- III Technological Environment: Introduction, How technology affects business,
Technological factors affecting business, ways to adopt technology.

TP ITaTaRU URET, FUR B THIEd B dId ah-1T SRS, W] D T &
GRED

UNIT- IV Culture & Business: Introduction, Role & effect of culture on business, Social
Responsibility of business organization.

TPl T4 I, A # ey P 4ffieT T UHE, oIEdE e & S
IR

UNIT- V Global Business Environment: Global market, Strategies for going Global,
Pro’s & Con’s of Global Markets, EXIM Procedures, FTAs, FDI, FII, JV and Global

Marketing Strategies.
\HEH HEERe TaieRu, Y SER, FsdiB & fu oM, yHSdSd SeR
a4 Td B, Prafa—amara ufEari FTAs, FDL, FlI, JV T4 ¥HSg IoTferf |

SUGGESTED READINGS/H<s aer:

e Aswathappa, K, Essentials of Business Environment, Himalaya Pub. House, Mumbai
e Dutt and Sundaram: Indian Economy, S.Chand Pub. New Delhi
e Sinha V.C., Business Environment, SBD Pub. House, Agra

bt el i)
Og}ﬂ ) ulo[%Lg
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roup/ g VIII
Paper/gesTu= XVI: BUSINESS LAWS/ q91iUe Ifaaq

UNIT -1 Contract Act: Essentials of a wvalid contract, capacity to contract
(Contracts minor), free consent, unlawful and void agreements, Discharge of contract,
remedies for breach of contract.

ey RAFTH Ay ey F A ALV SFEY HI P! Al TP EY W
TgAfd Ay Td Y0 38T Y B G oFfeY 41 & SR

UNIT-1I  Bailment & Pledge, Agency, Law of consumer Protection, Consumer and
Consumer Dispute, Consumer Protection Councils, Consumer Disputes Redressal

Agencies.

gy wd rdt sy, IuHiaa e ffgy Suiaar T Iuviadr faarg Iusier
TR&0 uRkye, I faare, STERIES ol |

UNIT-HI Company: Formation of a company, Prospectus, Memorandum and
articles of association, Share capital and Share holders, Meeting and Resolution,
Directors.

SR, St 1 i ufdeRe ufe i g wd one eiR fom, eiw ol we eimy®
YT T U&Td |

UNIT -1V Law of Sales of Goods: Conditions and Warranties, Transfer of property

& title; performances of the contract, Rights of an unpaid seller and suits for breach of
contract.

] fawy Sfifm - od U9 Sy, T U4 Uiy &1 gaiaRu, Widel & &1 e fashar
& JHYBR Td 3§y HT & UROMH |
UNIT -V  Negotiable instruments Act 1881 Nature & their types, FEMA.

TRep faerg i 1881 Upfa Td U o, BT fagxl fafmy udy sifafam |

SUGGESTED READINGS/dcsf Jer:

Bulchandani K.R.: Business Laws, Himalaya, Bombay

Maheswari R.P.: Business Law, National Pub., New Delhi

Reddy P.N.: Essentials of Company Law, Himalaya, Bombay

Sharma N.K.: Company Law & Secretarial Practice Sahitya Bhavan, Agra
B.K. Acharya: Company Law & Secretarial Practices, Himalaya, Bombay

o;/ﬂwLU g‘; ”7/5 |
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Group/ HHEIX Electives/ TqATcHD
Elective/a3[sT 31/ A : Marketing/frqotar

Paper XVII : CONSUMER BEHAVIOUR/ 3UHadl Y0dgR
UNIT -1

Introduction to Consumer Behaviour, Concept, Scope and their applications.
Information search Process, Evaluative Criteria and Decision Rules, Building Customer
satisfaction.

QU AIER BT URTY, SGURUT &7 TF AT, I @Il Ufeha, Hedie AFde Ud
frdfam & frem, aree w\gfe fmfor

UNIT - 11

Consumer Decision Making Process, Four views of Consumer decision rules :-

Economic man, Passive man, Emotional man, Cognitive man. Models of Consumer
Decision making, Nicosia Model.

SHigal fFAofa ufsa, Suviear Fofo aR efbet - seHe B9 e 89 goteme 8,
DIafed B9, SuHiaan i ufspar ofeq, e ated |
UNIT - III

Consumer Motivation, needs and goals, Positive and Negative Motivation, Dynamic
nature of Motivation, Consumer Perception, Conceptual Frame Work.

IUHIeT IRV SHaRGeHd] T 06T, THRIS T THRIES ANR0 R0 & nfasfa
Upfd, STHTERT SHgaYH, TYRUTHD WEY |
UNIT -1V

Consumer attitude and change. Influence of personality and self concept on buying
behaviour. Diffusion of Innovations, Diffusion Process, The adoption Process.

wﬁwwﬂv&rqﬁuﬂaﬁﬁ,mmwﬁ@mmﬁwmmww
UIERUT UichdT, SR Ui |

UNIT -V

Reference group influence, profile of cons umer’s opinion leadership. Industrial buying
behaviour, CRM and Consumer Protection.

e T wHTE, IuniaT ifimd g, NeNfie HY FaeR, CRM T8 SUHIaT TReqo |
SUGGESTED READINGS/dcef afer:

e Schiffman L.G., Kanuk,)l Consumer Behavior, PHI, New Delhi.
¢ Chunnawala : Consumer Behaviour Pub. S.Chand, New Delhi.

o Kazmi and S.Batra Satish : Consumer Behaviour Excel Books New Delhi. (1
) O

hthedy S G
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roup/HHE IX Electives/aIelcH®
Elective/adal A/31 : Marketing/ farqurer

Paper/§esiqs XVIII : ADVERTISING MANAGEMENT AND SALES
PROMOTION fi&Tut waers U faser dAdere

UNIT- 1 Definition, Objectives, Functions and classification of advertisement,
Advertising as a component of marketing mix, Advertising as a marketing
- communication process, Use of marketing for stimulating primary and secondary
demand.

Reme @ oW, e @ o oo, Ruwe R @ s @ w0 A

fge, Ruve R ufsr & wu ¥ Ree, maﬁaasua%ﬁaasmairﬁlm%a
e @ fore fauver @ gatery

UNIT- 11 Advertising Vs other forms of mass communication, Communication mix,
DAGMAR approach, Determination of target audience, building of advertising
programme — Message, Headlines, Copy, Logo, Illustration, Appeal, Layout.

REs S SERER & 3eT U, IER Afwnr, & v off vH U 3R uud, o
et B fomifor, Rewe oriee ®R swer<Ry, g, wRfal, R R,
3TN, 3rdfie, arfdearT|

UNIT-HI Media Planning — Media characteristics, Media Selection, Media
Scheduling. Social and economic relevance of advertising, ethics and truth in
Advertising.

fHfdar Rrlve-ftar fdware, RfRw oww, AR Jfrm, Reue & TR
va snffe yrifrear, frsme # Aferear vd =g

UNIT- IV Sales promotion- Meaning and Importance of sales promotion, Objective
and strategies for sales promotion, Consumer oriented sales promotion, Trade oriented
coupons, Deals, Premiums, Contest etc.

e Jdadar - aref vd R dada o1 Aea, Row Jada @ 35T wd = F@n,
:;rtrmajlm aftepEht fepg Jdade, SO IR, oUed, AW, WRRew, e
|

UNIT- V Trade oriented sales promotion- Allowance and Discount, Training of
distributors, Sales force contest and rewards.

R I fAww dada-ge vd o, e o1 uRigor, Refleer v wd
TRDR |
SUGGESTED READINGS/d<sf Ter:

e AakerDavid, Advertising Management, PHI, NewDelhi,

e Manendra Mohan, Advertising Management, TMH, New Delhi. "
W;NW”LN@L ” Q})’ Vet
ox)ez| 12
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GroupHg IX Electives/adaTcA®d
Elective/a9esT B/ : Finance/fdea

Paper XVIII : Working Capital Management/ Frfefia Q\Trﬂ 'EUE]

UNIT -1 Working Capital Management: Concepts of working capital and its
determinants, Risk-returns trade off.

HRIfiel Goft UeieH, SR Uoht Y Si@URON U9 BR SI@H U™ Ter |
UNIT-II  Cash Management and Marketable Securities, Cash Planning.
Ag Ydy Td fauvF g ufayfaai, Jes Faem |

UNIT -III Credit Management, Optimum Credit Policy, Recent Trends in Credit
Market in India.

G FeEH, SFIBadd 91 Hifd, HRAN 9rE IR 8 4R vgft

UNIT -1V Inventory Management: Need and Objectives of Inventory Manage ment,
Inventory Management Techniques, Selective Inventory Control.

THY TaYH, WY TFUE & 3e29 UG aRadHard |

UNIT -V  Short term financing, money market in India, monetary system, debt
financing bank financing.

egepTe faxiigs TaTees Wy, fFaau facdias 9@ fofiom yRd gor seRfa<ia ot |

SUGGESTED READINGS/Szsf er:

¢ S.C. Kuchal: Financial manage ment, Chataniya publis hing House, Allahabad.
o Khan and Jain: Financial Manage ment, Tata McGraw Hill New Delhi.
o .M. Pandey: Financial Manage ment, Vikas Publishing House, New Delhi.

e Basant Raj: Corporate Financial Manage ment, Tata Mc Graw Hill, New Delhi.

M
st ferdcy QO g
o3/l

23




Group IX Electives
Elective B: Finance
Paper XVIII : Corporate Taxation/ Mg #RRiqur

UNIT I Basic concepts of Income Tax, Computation of Income under different heads
of income, Deduction of Tax at source,

TSR B 7o SR, TIf= Fal & g B AT, W WR 3R Bl |

UNIT II - Company’s Tax Management, Rationale of Company taxation, Residential
status of a company, setoff and carry forward of Losses, Advance payment of tax.

HUA PAYM BT AR, B 31 e fRufa g1t ot ofd vd aR &1 3ifm yam |

UNIT III - Tax Planning: Concept, Significance and Problem of Planning, Distinction
between Tax avoidance and Tax evasion, Division of Income Claiming, Maximum
deduction, Rebates, Relieves and Restoring Tax free incomes

STYRUN AEd U OIS & THTY, HI 3UGE Td PR ara H iR, 3 Wed Bl
BRI, PR o 3T B IORA, 18 Helfadi TF Je |

UNIT IV — Tax Administration: Filing of returns, Self Assessment of Tax, Default and
Penalties, Conceptual Framework of GST, Effects of GST, Government Initiatives and
Emerging Trends

e 1R B 1 W Feuip, 9@ T4 <8, I¥G U4 a1 R I P 3GURUNM, 9% T Aam
BB Y9I, TR gRI fbT 1T B Td 74 v |

UNIT V - Tax Consideration in respect of special managerial Decisions. Make or Buy,
Own or Lease, Close or Continue, Export or Domestic Sales return or Replace, Tax
Planning in respect of Managerial Remuneration.

{2y Yy fofg & ddy & o ufata @al a1 sl W a1 UgT 9 BT 1 91e], X
fraia o1 e faa T Sryar wfaRiTue weuet TRy ie & J&y 3 B g |

SUGGESTED READINGS/&esf aier:

e Ahuja, GK & Gupta, Ravi Systematic Approach to Income Tax, Bharat Law House,
Allahabad. ‘
e Singhania, VK Direct Taxes: Law and Pratices, Taxman Delhi.

e Srinivas, EA. Handbook of Corporate Tax Planning. TMH, New Delhi.

24




Group IX Electives

Elective C: HRM
Paper XVII : Human Resources Development/ AT a1y faerg

UNIT -1 HRD - goals, Concepts and importance, HRD Climate and Practices in
India, HRD Functions and Strategies

T b - AT GEE fAPN, 980 YR U4 U8, YRd A AMg I9H e
qTdTaRUT U9 SagR O1-d Sne [y & ud oo |

UNIT -11 Manpower Planning Training and Development, Assessment of Training
need, Training Effectiveness, designing and Administrating Training, Feedback.

A wfed e, uikieor v fasr, ufieor snavaearst @1 Rulko e sume=fedr
URI&0T HTiwT TRET Td YR ufagf® |

UNIT -III  Performance Appraisal - Concept, Need and Methods, Differentiate
between Performance Appraisal and Potential Appraisal, career Planning and
Management.

e Td e |
UNIT -1V HR System — Designing and Administration, HRD for workers, HRD

approaches for coping with organisation change, HRD in Indian organisation, Objective
and Functions of HRD professionals.

AT A & fQ H1a e faeer & IuH, HRAE §11sA # A 49 e, A
T U’} & Ie%G Ud B |

UNIT -V HR Report, HR Accounting, Audit and research, Quality of Work Life,
TQM, HRD strategies, HRD in Organisation, Human Resource Information System.

A GORE Ufdded, T ShIed o, by Td Y Siae W URRT ReH Jhd
TUIGl Ydyd, AFa SOrA fae™ oMHfagi, @ eE O A9 SOrE e, Ama S9rE
fa®T™a g vumett |

SUGGESTED READINGS/Sesf Ter:

e Rao, TV Alternative approaches & Strategies of HRD, Rawat.Pub. Jaipur
e Pareek, U. Managing Transitions, The HRD Response. TataMcgraw Hill, New Delhi
e Rao, TV Recent Experiences in HRD, TMH, New Delhi.
e Bedia DD& Padmawat A, Talent Management, Zenith Pub. New Delhi ‘lﬂ\/
oA
Dehlet QA O
/a1 9 .9}\&,\0\“&'&
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Group IX Electives

Elective C: HRM
Paper XVIII : WAGES AND SALARY ADMINISTRATION/ qﬁl@ Td EREREURG]

UNIT -1 Job Evaluation, Wages and Salary Administration, Method of wages
Administration, Factor affecting wages administration, Importance of Wage
administration in Indian Context, Wage theories.

B e Toigyl T dad TR , TR faferat aergd), uRmeE @ guifad e
I3 HRP, Toig TR BT U Tl B e, Hoigd ¥ fRgia |

UNIT-II  Wage Differentials — Concept and its determinants, Internal and exteral
equity in wages differentials, understanding different components of wage packages.

Toigdt i SayRuT U MuRe Augd fiae! siaRe Td o) siale Td a1 ara
oGy Uohdl & fafid sragq

UNIT -1 Employees benefits programme, Incentives, fringe benefits — nature and
importance.

FHHAR HeaU HRIHH, URUT SIS T1H Upfd Td Hgd |

UNIT -1V Wage Board and Laws, Working of different Institution related to reward
system— Wage board, pay commissions.

47 NS Td B, 47 IS TG I A, IRAor goneht & Feifta dmeii Bt Srigune |

UNIT -V  Wage and Salary Administration Act — Minimum Wages, Salary and
Employee Welfare Act.

Aol U9 3o, W= e gHan Tegd 399 T4 SHAR Sedrur sffaH, Aergd
YT Stfafgs | grad Aeigd sifafaad |

SUGGESTED READINGS/gsf Fer:

o Srivastava S.C. Industrial Relations and Labour Laws. Vikas Pub., NewDelhi
e Malhotra OP, The Law of Industrial disputes. Vol. 1 & II, Bombay

® Seth DD, Industrial Disputes Act 1947m Vol. I&Il, Bombay

@%%%
os/ﬁ 0
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